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UK Awards for Excellence – Scotland

Case Studies of 2010 winners
	Award
	Large Company of the Year

	Name of company
	John Lewis Partnership
The John Lewis Partnership's 70,000 Partners own the leading UK retail businesses - Waitrose, John Lewis and Greenbee. Our founder's vision of a successful business powered by its people and its principles defines our unique company today. The profits and benefits created by our success are shared by all our Partners.

	Location
	Throughout the UK with three stores in Scotland – Glasgow, Edinburgh and Aberdeen

	Turnover
	£70M

	Why
	The John Lewis Partnership are our 2010 Large Company of the Year because:

· Winners of a reaccreditation big tick award in 2010 – Merrill Lynch Investing in Young People
· Involved in schools
· Consistently worked in schools helping to aspire young people
· Flexible and innovative approach to the workplace
· They work from the grassroots

· The tree stores in Scotland have a long sustainable history

· They are a leading example of a solid sustainable business model during difficult times

	How
	We look actively for opportunities to improve the environment and to contribute to the wellbeing of the communities in which we trade. Our CSR policy sets out the principles we follow and the programmes we have developed to focus on the areas where we have significant impact or influence.

Principles:

· Shared responsibility
· Honesty and accountability
· Sustainable progress
· Demonstrable compliance

Programmes:
· Environment - We will take all reasonable steps to manage our operations so as to minimise our environmental impact and to promote good environmental practice.
· Relationships - We will conduct our business relationships with integrity and courtesy, and honour our trading commitments. 
· Communities - We will build relationships with our customers, suppliers and the local communities were part of by encouraging our Partners to consider the needs of others and involve themselves in public service.
· Partners - We will respect our Partners and encourage their development and training. We will promote equality as differences in responsibilities permit and consider the interests of our Partners including their welfare, health and safety. 



	Results
	· Named ‘best high-street retailer’ in the Which? Awards in June 2009. 
· Voted ‘Britain’s favourite retailer’ in Verdict Research’s Consumer Satisfaction Index for the second time in a row. 
· Topped the latest UK Customer Satisfaction Index from the Institute of Customer Service, scoring 90.9% in an online poll of 24,000 people.
Environment
· Applied on-pack recyclability labelling to own-brand products
· Reduce own-brand packaging on a like-for-like basis, delivering 50 new examples of 'light weighting' per year
· 49 per cent Partnership waste diverted from landfill via recycling solutions (Waitrose: 50 per cent; John Lewis: 43 per cent)
· Reduction in shop energy efficiency in: Waitrose: 19 per cent; John Lewis: 17 per cent against baseline
· 100 per cent electricity from green sources through our energy supplier. We continue to explore opportunities for generating renewable energy at our stores
Communities
· Contribute at least 1 per cent of pre-tax profits to charitable and community
· £50,000 Provide support to overseas disasters through the British Red Cross
· 23,618 hours donated, highest ever annual figure
· 85% of the employees of Blindcraft, which supplies John Lewis Edinburgh with handmade mattresses and beds, are registered disabled. With the support of edinburgh City Council, Blindcraft provides meaningful employment and channels its profits back into projects to help disabled and blind people in the city
Employees
· Expand diversity awareness training for managers
· Launched diversity toolkit which provides Partners with practical advice and information on a range of diversity issues 
Customers and Suppliers 

· All own-brand supplier sites to register on Sedex and complete self-assessment; independently audit high-priority suppliers - Waitrose: 914 suppliers (96 per cent) registered on Sedex; 92 per cent completed self-assessments; 305 sites sharing audit reports via Sedex, all priority suppliers audited. John Lewis: 1,065 suppliers (70 per cent) registered on Sedex; 50 per cent completed self-assessments; 700 sites sharing audit report via Sedex
· Adopt a clear black and white label format for nutrition messages on front of pack
· Removed all artificial colours from own- brand products by the end of April 2009
· Continue to support Fairtrade products through Fairtrade fortnight and in store promotions, including dedicated point-of-sale materials and Fairtrade farmer stories

	What they do with us
	· Think Ahead to Work

· Glasgow schools

· Determined to succeed 

	Interview contact details 
	Operations Manager Selling Glasgow Laura McBride laura.mcbride@johnlewis.co.uk, PA Brenda Hearty 0141 353 6677

	Biography of interviewee
	Laura McBride joined John Lewis Glasgow in 1999 as section manager of Childrenswear then became department manager in 2001.  Laura then joined the Steering Group in 2006 as Finance Manager and currently holds the position of Operations Manager Selling.  Previously Laura worked in other independent retailers in Glasgow

	Quote
	‘The economic environment over the past year has been challenging for all of us. But being a co-owned business has allowed us to make the best decisions for the long-term and remain committed to doing what’s right, so that we emerge from the recession stronger and fitter.’ Charlie Mayfield, Chairman John Lewis Partnership

	Images available
	Yes


	Award
	Small Company of the Year

	Name of company
	Rabbie’s Trail Burners

Rabbie’s Trail Burners is a Highland Tour company, they operate tours all over North East England and Scotland in 16 seat minicoaches with driver/guides. 

Tours range from 1-16 days and are suitable for all age groups, depending on budgets passengers stay overnight in B&B’s, hotels or youth hostels, allowing passengers to support local communities and have an authentic experience.


	Location
	Edinburgh

	Turnover
	£2.4 million

	Why
	Rabbie’s Trail Burners are our Small Company of the Year because:

· They have a strong climate change commitment. 
· Tourism is a core Scottish business sector, we feel it is important to champion good work done in this area

· They set a good example to other SMEs

· Their sustainable business model is transferrable to other types of organisations

· Strategic and ambitious for small business 

	How
	· Developed a business plan that was focused on sustainable solutions. 

· Have considered people, profit and place in every area of their business.

· Since 2007 Managing Director Robin Worsnop has been Chairman of the Tourism Innovation Group, and has been a keen advocate of innovation in product development and a sustainable tourism industry in Scotland and Edinburgh, also championing ETAG’s Sustainable Urban Tourism Strategy
· We have introduced a carbon tax which donates £10 per tonne of Carbon used in the business to local and national charities

	Results
	· Over 3 years we have reduced our passengers Carbon footprint by 24% and have seen an increase in sales of c£80,000
· Our staff bonus scheme is directly related to company profits which is affected by fuel use, our staff survey shows that our office staff, guides and drivers have become increasingly aware through training sessions the effect of carbon use on the business profits and the environment.  

· Our increase in sales directly affects local communities where our customers stay before, after and during their tours.  For example in one location where our customers stay, Portree, in 2008 we added £381,420 extra income into the local community (through bed nights and customers expenditure in the local community) an approximate increase of 13.5% on 2007.

· Our staff satisfaction survey has increased by 10% since we started to become involved in Carbon saving and shows that our staff are motivated and encouraged to work for a company that has sustainable operating policies at the forefront of its practices. 



	What they do with us 
	Key member of the Prince’s Mayday Network

	Interview contact details 
	Hazel Syme, Sales Manager

hazel@rabbies.com 0131 226 3133 to reach Managing Director Robin Worsnop

	Biography of interviewee
	Robin Worsnop
Robin is Managing Director and founder of Rabbie’s Trail Burners, a multi-award winning small group tour company based in Edinburgh and Glasgow. Robin established Rabbie’s in 1993, having completed a History degree at Edinburgh University in 1990 and carries customers from all over the world to all corners of Scotland and the north of England. Rabbie’s Trail Burners has grown to be Scotland’s most successful independent small group tour company. It was the first operator in its sector to gain 5 star recognition from VisitScotland. Rabbie’s now has a fleet of 20 mini-coaches, employing up to 45 staff in peak season.

	Quote
	‘Our success in reducing the carbon footprint of our customers and our teams passion for the environment has contributed hugely to the visitor experience and the success of Rabbie’s as a business.’ Robin Worsnop, Managing  Director

	Images available
	Yes


	Award
	HRH Ambassador of Corporate Social Responsibility 

	Name 
	Sue Bruce 

Aberdeen City Council

	Location
	Aberdeen

	Why
	· Sue will be representing Aberdeen, an area which the SBC Board has identified as a priority area.
· She represents a critical sector for SBC for enabling collaborations with local authorities.
· The ambassadorial can focus on private public collaborations and include deliverable projects like developing an effective framework for harnessing benefits from Community Benefit Clauses.  

	How
	Sue Bruce took up her post as Chief Executive of Aberdeen City Council on 1st December 2008. 
The Council made a commitment to sustainability through their Local Agenda 21 Action Plan in 2001. The Aalborg Commitments were created as an action tool to reinforce and re-energise the Local Agenda 21 processes. Aberdeen City Council was one of the first of 348 signatories in 2004 and will be the first in Scotland to complete a baseline review. 
This was taken up as a key priority when Sue took the role, with a range of strategies, action plans and projects that address particular sustainable development issues. These include climate change, procurement, fair trade, global footprinting, construction, waste, biodiversity and community awareness. 

A strategic goal set for Aberdeen City Council is to be a leading Local Authority in Northern Europe.  The Aalborg baseline will be used as the basis for the Council’s emerging Sustainable Development Strategy and to inform the future direction of work in this area.

	Results
	Aberdeen City Council has been working in partnership with SBC for over twenty years. Sue had the Council join SBC as Members in July 2009, enabling the two partners to collaborate in more innovative ways. For example the retail regeneration project Retail Rocks, for which SBC will be delivering business mentors.

	Interview contact details 
	Lesley Stone 01224 522500

	Biography of interviewee
	Sue Bruce took up the post of Chief Executive of Aberdeen City Council on 1 December 2008 having previously been Chief Executive at East Dunbartonshire Council. 

Sue began her local government career with Strathclyde Regional Council in 1976 spending the early part of her career in social and economic regeneration. 

Sue has held a number of senior positions, serving in the Strathclyde Regional Education Directorate until local government re-organisation in 1996 and then she held the post of Depute Director of Education with East Ayrshire Council. In 2000 she joined east Dunbartonshire Council initially as Strategic Director responsible for Education, Housing, Social Work and Cultural Services and a corporate lead role in social inclusion and equalities. 

	Images available
	Yes 


	Award
	Big Tick shortlist - Bank of America Merrill Lynch Climate Change Award

	Name of company
	Rabbie’s Trail Burners

Rabbie’s Trail Burners is a Highland Tour company, we operate tours all over North East England and Scotland in 16 seat minicoaches with driver/guides.. 

Tours range from 1-16 days and are suitable for all age groups, depending on budgets passengers stay overnight in a either  B&B’s, hotels or youth hostels allowing passengers to support local communities and have an authentic experience.

	Location
	Edinburgh

	Turnover
	£2.4 million

	Why
	By the nature of what we do Rabbie’s is a carbon polluter as a transport company. The main carbon we generate is by the diesel we use to power our mini-coaches.
Rabbie’s has created a unique way to monitor litres of fuel per passenger 100km. This KPI drives down our carbon used per passenger and the business has in turn developed new techniques for monitoring its fuel use. 

	How
	· One of the main methods undertaken to reduce fuel was remapping our fleet of vehicles (tuning the engines so that they operate more efficiently).
· By attracting people to travel on our small group tours rather than visit Scotland using their own cars we do reduce visitors carbon footprint in the process. 
· Using our in house developed booking system we developed a flexible pricing strategy on our tours in a similar way to the way budget airlines have developed. Using price to drive business where we had lower loadings. 
· In addition we embarked on a programme to reduce the fuel used by our vehicles through training and developing our drivers to drive more efficiently 

· We have introduced a carbon tax which donates £10 per tonne of Carbon used in the business to local and national charities.

	Results
	· Over 3 years we have reduced our passengers Carbon footprint by 24% and have seen an increase in sales of c£80,000.
· Since remapping the vehicles in 2007 we have so far saved £12,500 in fuel due to the remapping. (the cost of the process of remapping was £4,200 so an overall saving of £8,300). 
· Our staff bonus scheme is directly related to company profits which is affected by fuel use, our staff survey shows that our office staff, guides and drivers have become increasingly aware through training sessions the effect of carbon use on the business profits and the environment.  
· Our increase in sales directly affects local communities where our customers stay before, after and during their tours.  For example in one location where our customers stay, Portree, in 2008 we added £381,420 extra income into the local community (through bed nights and customers expenditure in the local community) an approximate increase of 13.5% on 2007.
· Our staff satisfaction survey has increased by 10% since we started to become involved in Carbon saving and shows that our staff are motivated and encouraged to work for a company that has sustainable operating policies at the forefront of its practices. 

	What they do with us 
	Key member of the Prince’s Mayday Network

	Interview contact details 
	Hazel Syme, Sales Manager

hazel@rabbies.com 0131 226 3133 to reach Managing Director Robin Worsnop

	Biography of interviewee
	Robin Worsnop

Robin is Managing Director and founder of Rabbie’s Trail Burners, a multi-award winning small group tour company based in Edinburgh and Glasgow. Robin established Rabbie’s in 1993, having completed a History degree at Edinburgh University in 1990 and carries customers from all over the world to all corners of Scotland and the north of England.
Rabbie’s Trail Burners has grown to be Scotland’s most successful independent small group tour company. It was the first operator in its sector to gain 5 star recognition from VisitScotland. Rabbie’s now has a fleet of 20 mini-coaches, employing up to 45 staff in peak season.

	Quote
	‘Our success in reducing the carbon footprint of our customers and our teams passion for the environment has contributed hugely to the visitor experience and the success of Rabbie’s as a business.’ Robin Worsnop, Managing  Director
‘I feel proud to work for a company that gives something back to communities and the environment’ Alec Lee, Driver Guide

	Images available
	Yes


	Award
	Big Tick Shortlist - Employability Award

	Name of company
	Scottish Power
ScottishPower currently supplies electricity and gas to over 5 million homes and businesses in the UK and we operate an extensive electricity transmission and distribution network.
As part of the Iberdrola Group, we are one of the 5 largest energy companies in the world - with a presence in over 40 countries - and are leading the way in renewable generation and investment.



	Location
	ScottishPower is headquartered in Glasgow, with a strong operational presence in central/ Southern Scotland and Merseyside/ North Wales.

	Turnover
	ScottishPower’s turnover for the year ended 31 December 2009 was £6.734 billion.

	Why
	Skillseeker Programme
The Skillseeker Programme is aligned to ScottishPower’s community strategy, where we support disadvantaged young people by providing learning opportunities that: 

· Encourage those disengaged from learning; 

· Improve the employability of the unemployed;

· Support the transition from school to work (more than 75% of participants move into sustainable employment);

· Support local and broader economic regeneration.

The Skillseeker Programme was developed to support young people (16-19) who have limited qualifications and who may come from socially or economically challenging areas to make the transition from school or unemployment into sustainable work or further training. 



	How
	Work placements are offered in areas including engineering, administration, customer service and warehousing. All Skillseekers complete a level 2 NVQ/SVQ in a related vocational area. ScottishPower provides a wide range of additional courses to enrich the Skillseekers’ skills & knowledge.  
In addition to the vocational qualification, Skillseekers receive personal development in employability including CV Writing, Interview Skills and Equality & Diversity training. As part of our commitment to Health & Safety, Skillseekers attend first aid, lifting & handling and health & safety training.  
Skillseekers also attend a residential activity with the aim of developing skills such as teamwork, communication & problem solving. If a Skillseeker is on a Technical Programme they will receive training relating to our industry such as Jointing, Overhead Lines, Fitting & Metering. 
The programmes last between 12-18 months and all receive benefits such as a training allowance, travel expenses and subsistence.
1255 young people have participated in the programme since it was launched in 1996. Specifically, 788 have gained employment, (225 with ScottishPower), with a further 87 moving into further education.



	Results
	Key Business Benefits:

· Increases the flow of potential young talent into the workforce and supports the business recruitment requirements

· Provides the potential to increase and maximise development opportunities for existing employees by becoming work placement supervisors, residential supervisors and mentors, as part of Community Based Development (CBD)

· Raising the aspiration of young people through practical work experience and gaining of qualifications

· Supports the economic sustainability of our local communities

Impact on Recruitment: ScottishPower is focused on attracting the best calibre of people and maximising retention. Corporate Social Responsibility (CSR) credentials are becoming a key factor when considering a future employer. This became evident in 2009 with a number of graduate recruits specifically requested community-based development (CBD) to broaden their own skills. Since 1996 ScottishPower has extended its recruitment pool, with 225 Skillseekers in both Technical and Non Technical roles being offered full time employment on completion of their programmes. 

Skills Development: In 2009, 104 employees benefited from being involved in the delivery of our Skillseeker Programme in the following ways:

· Recognition of the employee’s personal development by senior management 

· Development opportunities for coaching and motivating skills 

· Improved communication and people management skills 

· combined with a sense of achievement 

Financial Implications: Developing employees through the Skillseekers programme is more cost effective than funding external people management skills courses which can cost approximately £1250 per person for a few days.  Our Skillseeker Supervisors develop their skills over an extended period of time (up to 12 months) and benefit from seeing first hand the difference they have made to the young people on the programme.

Impact on Benefits system: Each Skillseeker receives an allowance of £95 per week with full reimbursement of travel expenses and meals supplied free of charge. In 2009 ScottishPower offered 70 Skillseeker placements across a variety of Technical and Non Technical roles. This was costed at over £526k, and saved the local community £190K in job seeker benefits - as the young people were being paid whilst in Education & Training.


	What they do with us
	· Youth employability

· Scotland’s Got Talent

· Leadership Group 

· Volunteering 

	Interview contact details 
	Jane Holmes on 0141 566 4557 or jane.holmes@scottishpower.com

	Biography of interviewee
	Nick Horler Chief Executive 
Nick Horler, 51, was appointed ScottishPower CEO in June 2008 following a career in which he has held senior strategic roles in major companies both in the UK and abroad. 
Before joining ScottishPower, Nick was Executive Director of E.ON UK plc and has held other senior executive positions in that group for more than 10 years. Prior to this he spent twelve years with Phillips Petroleum (now ConocoPhillps) where he progressed to Sales and Marketing Director.

	Quote
	Thomas Newton, Ex Skillseeker commented: “The Skillseeker Programme helped me to gain skills and qualifications and realise the importance of attending and timekeeping. I would like to think that it went a long way in me improving as a person and gaining an apprenticeship at Core Utilities”

	Images available
	Yes


	Award
	Big Tick – Employability Winner

	Name of company
	Cunninghame Housing Association (Ref: 2469)
Cunninghame Housing Association Ltd. (CHA) was founded in 1984, has over 2,000 properties in management and operates in the local authority areas of North and East Ayrshire. CHA is run by a 16 member voluntary Board, employs 77 staff and is the leading social enterprise in Ayrshire.  
We have diversified from our traditional housing development and management activities into community regeneration activity with an innovative portfolio of activities which has had measurable impacts on our business and created significant social added value for local communities.

	Location
	Head Office in Ardrossan, North Ayrshire, Scotland

	Turnover
	£7.744m

	Why
	Cunninghame Housing Association developed the Vineburgh Community Benefit Initiative to generate education and employment opportunities for unemployed young people within housing and construction environments following our appointment as lead developer for a 300 unit housing development in Vineburgh in North Ayrshire. 


	How
	The initiative has two strands:

1. The North Ayrshire Housing Careers Training Programme (NAHCTP) introduced in January 2009 and offering 21 month training contracts for 10 Housing Trainees whilst they study towards the CIH Certificate in Housing Level 3 award at a local College. They receive work based learning within a professional housing environment via placements with CHA and 2 other social landlords
2. The Vineburgh Construction Apprenticeship Programme (VCAP) was introduced in June 09, offering 10 formal apprenticeships - covering bricklaying; joinery; electrical; plumbing; roofing; and painting and decorating trades - with the main contractor on the Vineburgh housing development, Ashleigh Construction, and their subcontractors. These apprenticeships will last three to four years.

CHA staff manage the funding, recruitment, induction and mentoring of the trainees on the programme, supporting them to work in commercial housing and construction environments and, over time, to make an economically worthwhile contribution.

	Results
	The initiative has created 20 new employment opportunities for 16-19 year olds who would otherwise have been at risk of not securing education, training or employment. Supporting their attainment of industry recognised accredited qualifications has provided a platform for career progression and enhanced their earning potential.

Our business profile has benefitted substantially from the plaudits and recognition we have had for working innovatively with partners and contractors on this agenda and staff enthusiasm and pride in the company has grown as they gained opportunities to develop the programme and mentor and support the trainees. 
As a result of being seen to be delivering on this agenda locally we have subsequently secured further monies from 2 other local funders to create more targeted recruitment opportunities for 18 to 24 year olds in home energy advice and furniture re-use and waste management initiatives.

A substantial majority (80%)of the trainees also reported that the programme had significantly improved their social /interpersonal skills whilst similar numbers reported that participation on the programme had enabled a range of social achievements which they wouldn’t otherwise have managed - learning to drive, going on holiday, starting savings accounts, contributing to household income/paying rent to their parents.

	Interview contact details 
	Frank Sweeney – Chief Executive, fsweeney@chaltd.org, 01294 606000

	Biography of interviewee
	Frank Sweeney – Chief Executive

A Master of Business Administration (Glasgow 1996) and a Fellow of the Chartered Institute of Housing, Frank has been Director and then Chief Executive of Cunninghame Housing Association since 1990.  Prior to that he held several senior positions within the Housing Association sector.  
Since 1990 he has led the organisation (then with 65 properties in management) to unparalleled success and it is now regarded as one of the leading Housing Associations and social enterprises in Ayrshire with over 2000 properties in management and an annual turnover of over £7m per annum.

	Quote
	Frank Sweeney commented: ‘This programme provides disadvantaged young people with personal development and career opportunities within the Housing and Construction sectors.  This gives people the chance to achieve real success in their lives.’ 

Jan Ward of Educational Services, North Ayrshire Council wrote:

‘I would like to thank you for the time and effort that you have put into recruiting these young people…..I really appreciate the support from CHA in providing this very worthwhile training opportunity to young people in north Ayrshire who are in need of more choices and more chances to move to training or employment post-school.’

	Images available
	


	Award
	Big Tick Winner – Education Award

	Name of company
	ScottishPower currently supplies electricity and gas to over 5 million homes and businesses in the UK and we operate an extensive electricity transmission and distribution network.

As part of the Iberdrola Group, we are one of the 5 largest energy companies in the world - with a presence in over 40 countries - and are leading the way in renewable generation and investment.

	Location
	ScottishPower is headquartered in Glasgow, with a strong operational presence in central/ Southern Scotland and Merseyside/ North Wales.

	Turnover
	ScottishPower’s turnover for the year ended 31 December 2009 was £6.734 billion.

	Why
	The Electricity (Safety, Quality and Continuity) Regulations 2002 require Distribution Network Operators to take proactive measures to advise the public of dangers. ScottishPower leads the field with its public safety education campaign PowerWise
Focussing on three educational initiatives ScottishPower aims to educate all children in its operating area on staying safe around electricity and thereby reduce future incidents.

	How
	1. PowerWise Classroom Education Programme

Professional teachers present interactive lessons in primary schools across our operating area. Tailored for Key Stage 1 and 2 and Curriculum linked, they deliver potent messages about electrical safety in the home and outdoors. The school receives a PowerWise Resource Pack from which teachers can deliver future lessons. ScottishPower proactively contacts schools and the programme is FREE OF CHARGE. Since it’s inception in 2003 over 311,000 children have experienced PowerWise                                                                                                                                                                                                                                                                                                                                                                      lessons. 

2. Crucial Crew Safety Events

Facilitated by emergency services, experiential safety events afford children the opportunity to take part in a range of scenarios designed to increase safety awareness. Each year ScottishPower personnel take part in 9 events, educating over 15,000 children.

3. Safety Education Centres

ScottishPower supports two centres designed to raise awareness of safety hazards. Support is provided through provision of equipment; electricity awareness training and advice; attendance of Steering Group Meetings; and, annual financial contribution. The centres allow us to extend vital safety messages to over 13,000 children each year.

	Results
	Since the PowerWise Classroom Programme commenced, ScottishPower has taken a proactive position in its’ communities, spending nearly 2,000 days in schools and teaching over 311,000 children, instilling the dangers associated with electrical equipment and the potential consequences of their actions.

ScottishPower’s long standing commitment to staff development has greatly benefited from the incorporation of community based learning opportunities including the safety initiatives branded as PowerWise. The wider organisational benefits include improved staff morale and the ability to attract better employees through an enhanced reputation of a company committed to being socially responsible. 

Published articles in ScottishPower magazines promote the opportunity for other staff to volunteer at the centres.

Each year, approximately 16 members of staff including graduate engineers, present electrical safety information to over 15,000 children at Crucial Crew safety events across our operating area. Equating to 100 work days, support of the events affords staff the opportunity to develop skills not routinely exercised in the engineering environment, predominantly in presentation, communication and time management.  Confidence and communication skills also prosper as presenters work alongside peers from Emergency Services and local authority departments.  In addition to personal development, the events are local to the presenter nurturing a positive relationship between them and their community. 

A positive result of safety education is the impact on society, initially by preventing harm which results in reduced incident of death and serious injury, and, indirectly freeing resource within the emergency response services and reducing costs in the industry and ultimately to the customer.

	What they do with us
	· Youth employability

· Scotland’s Got Talent

· Leadership Group 

· Volunteering 



	Interview contact details 
	Jane Holmes on 0141 566 4557 or jane.holmes@scottishpower.com

	Biography of interviewee
	Nick Horler Chief Executive
Nick Horler, 51, was appointed ScottishPower CEO in June 2008 following a career in which he has held senior strategic roles in major companies both in the UK and abroad. 
Before joining ScottishPower, Nick was Executive Director of E.ON UK plc and has held other senior executive positions in that group for more than 10 years. Prior to this he spent twelve years with Phillips Petroleum (now ConocoPhillps) where he progressed to Sales and Marketing Director.

	Quote
	M Sidoli, KS2 Teacher, Upton Magna-St Lucia’s Primary School commented: “This is an extremely effective and informative programme, these KS2 children were fully engaged during the entire time and have evidently learned a great deal about being safe around electrical appliances. May I also say that the enthusiasm and pace with which this was delivered was very impressive. It is not only the children who have learned something this morning – thank you”

	Images available
	Yes


	Award
	Highly Commended Sustainable Travel Award

	Name of company
	Halcrow Group Ltd
Halcrow delivers planning, design and management services for developing infrastructure and buildings worldwide. We contribute to the construction, operation and maintenance of the built environment, and the protection, enhancement and maintenance of the natural environment.

	Location
	Across the UK and the world, but this is a Scottish regional award

	Turnover
	£468 million (FY 2008)

	Why
	Our purpose is “sustaining and improving the quality of people’s lives”.  We are delivering an integrated approach to sustainable business and commuting travel.  As a business, we provide transport solutions for clients around the world.  It is therefore important that we use innovative and imaginative methods ourselves, to demonstrate our capability.

Our Scottish offices in Glasgow, Edinburgh and Inverness have taken a lead in sustainable travel in Halcrow.  With leadership from senior management, staff have taken an active and creative role in developing and implementing solutions that have brought real benefits to our people, community and business. 

	How
	· Have green travel plans for our offices

· Encourage active and sustainable travel by incentives, facilities and subsidies – we gained the “Cycle-friendly Employer” award from Cycling Scotland

· Encourage the use of video conferencing – usage in Scotland has gone up from 943 hours in 2007 to 2049 hours in 2009 

· Take the health of our employees seriously – we have been awarded the Bronze standard in “Healthy Working Lives” by NHS Scotland

· Support flexible working – all staff have flexi-time


	Results
	· A measured increase in active travel – with growth from 15% to 25% of staff using active travel in Glasgow between 2007 and 2009, and from 28% to 38% in Edinburgh between 2006 and 2009

· Reductions in CO2, congestion and pollution

· Reduced staff sickness - reduction in the average sick days per annum from 5.9 days in 2004 to 3.8 days in 2008

· Increased use of video conferencing, generating significant cost savings and environmental benefits

· Increased awareness by staff of sustainable travel

· Significant business savings as a result of increased sustainable travel  - the benefit to cost ratio of implementing the Glasgow travel plan has been calculated as more than 16:1

· Strong evidence of our commitment to sustainable travel when tendering for projects.

	What they do with us
	· Mayday Network members
· Edinburgh Schools project

· Glasgow Schools project

· CSR strategy development

	Interview contact details 
	Rosemary Marchand
Development support and communications manager 0141 552 2000. Donald Bell Regional Director, 0141 552 2000 belld@halcrow.com

	Biography of interviewee
	Donald Bell BSc CEng MICE MIHT Eur Ing
Donald Bell is Halcrow's regional director for the 350-strong Glasgow office, where he is responsible for corporate development. He has over twenty-five years of experience in the operation, maintenance, design and construction of road networks, and is currently responsible for projects focusing on sustainability, carbon management and contractor performance management. He has also worked with Halcrow on a wide range of highway and bridge projects in the UK. Europe and Hong Kong.
Donald believes passionately in the importance of sustainable travel and cycles to and from work every day.


	Quote
	Donald Bell, regional director for Halcrow in <<Glasgow>> said:
“At Halcrow, we see minimising the impact of our business and commuting travel as part of our overall commitment to our community. We deliver sustainable transport solutions and infrastructure for clients around the world, so it's important we’re leading the way ourselves. We’ve had a tremendous response from our staff to our sustainable travel initiatives, and we’re proud of the support they've shown in achieving and maintaining more sustainable travel behaviours.” 


	Images available
	Yes


Re-accreditation Winners.

	Company
	Award
	Reason

	The Royal Bank of Scotland Group


	Bank of America Merrill Lynch Education Award
	90% of adults in the UK have never received any form of financial education and 800,000 school leavers think an ISA is an iPod accessory.

RBS recognises that teaching young people financial skills while still at school is key to addressing this problem, which is why it has worked with teachers and educational experts to develop and deliver the UK’s largest financial education programme of its kind, MoneySense for Schools.

	Standard Life PLC
	Bank of America Merrill Lynch Education Award
	Growing Confidence is a project which offers a programme of support for schools in Edinburgh to promote positive mental health and emotional well-being.  
This is a 5 year project developed by The City of Edinburgh Council, funded principally by the Big Lottery Fund and supported extensively by Standard Life plc

	John Lewis Partnership


	Bank of America Merrill Lynch Education Award
	Since 2005 John Lewis Glasgow has worked in partnership with Saint Roch’s School.  The input from the company includes mentoring of students, donations to the school, work placements and support to teaching staff. 

· Since 2005 the branch has spent 1,200 hours on the mentoring programme.

· Over 50 students have benefited from involvement in the mentoring programme. 


· Of those pupils who were mentored, 77 per cent improved or maintained their attendance record, 61 per cent showed an improvement in timekeeping, and 91 per cent exceeded their predicted Preliminary targets. 

	Coca- Cola Enterprise Ltd


	Bank of America Merrill Lynch Education Award
	Developing secondary school students’ knowledge and understanding of the ‘world of work’. CCE has developed and funded three Education Centres in East Kilbride, Edmonton and Wakefield.

The centres provide enterprise education to over 12,000 secondary school students and over 750 schools annually 

	Royal Mail


	Active Communities Award
	Royal Mail East of Scotland employs individuals from under-represented groups in the local community.  Working through external partners to provide work placements, work trials and job opportunities for clients with learning disabilities, long-term unemployed and socially excluded groups.

This approach has increased Royal Mail’s reputation in the community by increasing employer brand awareness and positive PR which helps with winning new business and differentiating them from competitors.

	PricewaterhouseCoopers LLP


	Serco Talent Award
	PwC aim to give people the opportunity to challenge and stretch their skills and to give them confidence to tackle new roles. An integral part of this is ther Force for Good programme (FfG) 

FfG is open to all partners and staff and focuses on strategic community partnerships and activities which bring benefits through:

· Improving the education and employability of young people in Scotland

· Improving and protecting our environment
· Raising funds for partner charities 

The FfG programme’s results include:

· For the fourth successive year, PwC were voted the UK's top graduate employer in The Times Top 100 List of Graduate Employers and also Employer of Choice in the Accountancy sector.

· 91% (PY – 90%) of respondents to our recent FfG Survey state that the FfG programme contributes to making PwC a great place to work.  

· Since 2004 (when the beach was adopted through the Marine Conservation Society’s ‘Adopt-a-beach’ scheme), we have removed around 0.5 tonnes of rubbish from this beach.

	Harper Macleod LLP


	Healthy Workplaces Award
	Harper Macleod’s Healthy Workplace (HW) programme was developed to create a healthier and safer workplace for their staff, which goes above and beyond their health and safety and employment law obligations.

Contribution to increased staff retention – turnover rates have reduced from 24% to 13% with a 42% reduction in recruitment spend on permanent staff.

	Scottish Power


	Power in Partnership Award
	The North Staffordshire Warm Zone (NSWZ) Partnership is committed to working together to alleviate fuel poverty and to provide homes in North Staffordshire with affordable warmth.  The partnership comprises of ScottishPower, National Grid and Stoke on Trent City Council and Newcastle under Lyme Borough Council.

The success of the scheme will see 125,000 homes visited over 4 years providing households with a package of energy efficiency measures and targeted benefits.

The creation of 30 sustainable jobs of which over a third have come from the long-term unemployed.

	Redeem Plc


	Small Company of the Year Award
	Redeem has generated over £4 million for good causes, diverted over 134,000 tonnes of waste from landfill, planted 112,000 trees and provided over one million mobile phones to developing countries. 


